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M.Com
Eligibility : Graduates in any discipline or equivalence from a

recognised university are eligible for admission to the M.Com. Programme.
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Organization Theory and Behavior 

Business Environment

Accounting for Managerial Decisions

Managerial Economics 

International Business Environment

International Business Finance

Project

Marketing Management

Quantitative Analysis for Managerial Applications 

Strategic Management

Business Ethics and CSR

Research Methodology & Statistical Analysis 

Financial Management

International Marketing Management 
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